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Abstract

India is among the fastest growing economy of the world. E-Commerce has become an important part of daily life.
Accessibility to e-commerce platforms is not a privilege but rather a necessity for most people, particularly in the
urban areas. As in 21% century as internet has become most important, frequently used and most necessary device, it
will surely race to achieve more growth and sales via internet. In India with the digital penetration has increased
significantly, according to statistical data internet use has increased to 429.23 million user in India and is expected to
reach around 830 million by year 2021. There has been significant rise of e-commerce in India. Internet plays an
important role in our daily life. We use internet daily almost for every single work. Before e-commerce buying and
selling were done without internet physically in the markets but after the arrival of e-commerce in India our life has
become more convenient because of its number of advantages. Online shopping is a part of e-commerce which is
done mostly by the users due to e-commerce websites in India which allows us to buy and sell the products
according to our choice at affordable price. E-commerce websites have a lot of impacts on different markets and
retailers. In this paper we will discuss about the different markets and retailers and impacts of e-commerce on them.
E-commerce is a great platform not only to develop infrastructure but also increase employment rates in India and
thus overall impact in increasing economic and social growth in Indian economy. E-commerce (electronic
commerce or EC) is the buying and selling of goods and services or transmitting of funds or data, over an electronic
network primarily the internet but also all other activities which are associated with any transaction such as delivery
and payment facilitation.
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Introduction

Electronic commerce or e-commerce has been defined as the ability to perform transactions
involving the exchange of goods or services between two or more parties using electronic tools
and techniques. The explosion of E-commerce has created new phenomena in our lifestyle
especially in shopping activities. Consumers can easily but products or services like magazines
and airlines tickets via internet.

Besides the earlier definition by Yonah (1997) in the paper, National Office for the information
Economy defines e-commerce as type of business transaction or interaction in which the
participants prepare or conduct business electronically. This covers the wide range of activities
ranging from use of electronic mail (e-mail) to internet based sales and transactions and web
based marketing. Placing “e” in front of any process or function seemed to be the magic
prescription for never ending story of success and rapid returns for enterprises. E-business, e-
procurement, e-sales, e-payment, e-banking, e-CRM, e-CAD, e-delivery are just a few. Internet,
for example is becoming one of the most popular medium in transmitting various data. Users can
find any kind of information within a shorter time compared with conventional method that
consumes more time. E-commerce is buying and selling of goods and services over the internet.
Before e-commerce buying and selling were done without internet physically in the markets but
after the arrival of e-commerce in India our life has become more convenient because of its
number of advantages. The advantages offered by e-commerce are online shopping of anything
at any time and at any place, customers can find the products on e-commerce websites which is
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no available in physical markets, it reduces cost and time, without stepping out from home we
can get our product at home.

Different Types of E-Commerce

The major types of E-Commerce are:

Business —to- Business (B2B): B2B e-commerce is simply defined as e-commerce between
companies. This is the type of e-commerce that deals with relationships between and among
businesses. About 80 per cent of e-commerce is of this type and most experts predict that B2B
ecommerce will continue to grow faster than Business to Customer segment.

Business —to- Consumer (B2C): commerce between companies and consumers involves
customers gathering information, purchasing physical goods (i.e. tangibles suchas books or
consumer products) or information goods (or goods of electronic material or digitized content,
such as software or e-books) and for information goods, receiving products over an electronic
network. B2C e-commerce reduces transactions cost (particularly search costs) by increasing
consumer access to information and allowing consumers to find the most competitive price for a
product or device.

Business —to- Government (B2G): Business —to- government e-commerce or B2G is generally
defined as commerce between companies and the public sector. It refers to the use of internet for
public procurement, licensing procedures and other government related operations. This kind of
e-commerce has two features: first, the public sector assumes a pilot/leading role in establishing
e-commerce and second it is assumed that the public sector has the greatest need for making its
procurement system more effective. Web-based purchasing policies increase the transparency of
the procurement process (and reduce the risk of irregularities).

Mobile Commerce (M-Commerce): M-commerce is the buying and selling of goods and
services through wireless technology i.e. hand held devices such as cellular telephones and
personal digital assistants (PDAs). Japan is seen as a global leader in m-commerce. Industries
affected by m-commerce include:

a. Financial services, including mobile banking (when customers use their handheld devices
to access their accounts and pay their bills) as well as brokerage services (in which stock
quotes can be displayed and trading conducted from the same handheld device)

b. Telecommunications, in which service changes, bill payment and account reviews can all
be conducted from the same handheld device

c. Service/retail, as consumers are given the ability to place and pay for orders on the fly.

d. Information services, which include the delivery of entertainment, financial news, sports
and figures and traffic updates to a single mobile device.

E-Commerce in Day to Day Life

It is an electronic business application and involves electronic fund transfer, supply chain
management, online transaction processing, e-marketing, corporate purchasing, value chain
integrations etc. with the onset of information technology the way we do business has changed. It
replaced from paper cheque or money to electronic payment system, from paper or postal invoice
to electronic invoice and from traditional commerce to electronic commerce etc. Flipkart.com
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and myntra.com were the most preferred choice of online retailers mentioned by the students to
shop from the online stores. Tickets, electronic goods accessories, apparels, books, electronic
goods, footwear, instant recharge of cell phone, gifting items were the major categories of
products / services bought by most of the students. Cash on delivery was the most preferred
mode of payment stated by the students while doing online shopping. In study conducted in India
on “Antecedents of Online Shopping Behavior in India: An Examination” found that Indian
student’s intention to purchase online is influenced by utilitarian value, attitude toward online
shopping, availability of information and hedonic values. Satisfaction, trust and commitment
were found to have significant impact on student loyalty towards online shopping in the study
carried out in Indonesia.

Impact of E-Commerce in Accounting Operations

Given the e-commerce process in most of the cases are found these specific types of income and
expenses: Revenue from sale customers; mailing services revenues; incomes from bank interests;
expenses for procurement of Information systems; expenses for creating a website presentation,
expenditure on goods; expenditure on packaging; advertising expenses; expenses for electronic
payment protocol; expenses for obtaining electronic signatures. It is a system that includes the
transactions that focus on the purchase and sale of goods but also transactions underlying income
generation such as creating demand for those goods and services and facilitating communication
between business partners. The expansion of e-commerce has generated a series of problems and
risks regarding taxation and other accounting of such operations. Another study analyzed the
potential development of e-commerce examining the influence of product type on consumer
behavior in internet shopping partners.

Impact of E-Commerce on Employment

In developed countries new generations are growing buying goods online and they are moving in
their prime spending years. In developing and less developed countries, incomes are rising and
the spread of mobile phones will likely bring more consumers online. What are the effects on
employment? Is online retailing creating enough jobs to offset the job losses in the traditional
retail sector? Different positions arise. According to Michael Mandel of the Progressive Policy
Institute between 2007 and 2017 the number of retail jobs shrank by 140,000 while those in e-
commerce and warehousing rose by about 400,000. Martin Ford points out in his book three
major forces will shape unemployment in the retail sector such as the disruption of the industry
by online retailers (e.g. Amazon, ebay, Netflix), the growth of fully automated self- service retail
sector (intelligent vending machines and kiosk), the introduction of increased automation and
robotics into stores (and warehouses). These forces will create jobs and trigger a shift in the
employment from traditional retail jobs warehouses, delivery, programming and technical
maintenance. However, this is not straight forward; workers may not have the competences or
skills to adapt to these changes.

Impact of E-Commerce on Business
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E-Commerce is changing manufacturing systems from mass production to demand-driven and
possibly customized, just-in-time manufacturing. Furthermore, the production systems are
integrated with finance, marketing and other functional systems as well as with business partners
and customers. Using web-based ERP systems, orders that are taken from customers can be
directed to designers and to the production floor within seconds. Production cycle time is cut by
50 per cent or more in many cases, especially when production is done in a different country
from where the designers and engineers are located. Companies like IBM, General Motors, are
assembling products for which the components are manufactured in many locations (13). Sub-
assemblers gather materials and parts from their vendors and they may use one or more tiers of
manufacturers. Communication, collaboration and coordination become critical in such multitier
systems. Using electronic bidding, assemblers get sub-assemblies 15 per cent to 20 per cent
cheaper than before and 80 per cent faster.

E-Commerce and online shopping in India is getting a noticeable growth as more usage of
internet facilities, high educational standards, changing life style and economical growth of the
country reasons in the demand of e-commerce techniques and tools. Versatile shopping
experience and rapid development of transaction facilities is further boosting opportunities for
the remaining market segments. The biggest advantage of e-commerce is the ability to provide
secure shopping transactions via internet and coupled with almost instant verification and
validation of credit card transactions. E- Commerce also enables consumers and companies to
gain access to worldwide markets and also to improve the level of customer service, speed the
flow of goods and information, reduce transaction costs etc. the developing countries face a
number of challenges in utilizing the benefits in raising incomes and trade flows in the area of e-
commerce.

Conclusion

From the above discussion we can easily put-forth that commerce has gone through
revolutionary changes to keep pace with changing world. In this wake, it has traveled phase of
traditional commerce to e-commerce. E-commerce had played game changing role for businesses
around the world. According to survey after demonetization, role of cashless economy in India
has increased significantly, thus the role of internet also likewise other such government policies
have also had a major impact. A lot have been done and a lot has to be done when it comes to e-
commerce industry in India. It provides convenience to customers and allows the enterprise to
expand their business over internet. E-Commerce has good impact on markets like reduce the
cost of advertisements as many customers can attract through internet, new brands can be
developed, can maintain a good relationship with customers and can make customized products
according to customer’s needs. But e-commerce has bad impact on offline retailers because
customers buys on low price from online shops due to which they also have to lower their price
and does not get any profit, retailers cannot maintain a large stock like online shops have stores
because it will cost a huge loss to them. They have to spend more money in offline
advertisements to attract customers. Along with the impacts e-commerce also offers some
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limitations in terms of markets and retailers that is website cost, to create and maintain a website
a lot of money is required; infrastructure cost, to fulfill the orders online retailers have to
maintain a large stock in a big warehouse which costs a lot; security and fraud, due to popularity
of online shops criminal elements are also attracted to them who can hack the personal
information and can misuse them; customer trust, it is difficult for customers to trust a new brand
without looking, touching and face-to-face interaction.
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